


O nama

• Kompanija osnovana početkom 2017. godine.

• Sa iskustvom rada u marketing industriji, medijima i medijskim agencijama odlučili smo preuzeti rizik u stvarnom svijetu te

pokrenuti vlastiti biznis. Sa stečenim znanjem i iskustvom pokrenuli smo našu priču koja je orijentisana i fokusirana na naše

partnere.

• Agencija nudi usluge:

 Oglašavanje kroz Google AdWords platformu (Search, Display, YouTube)

 Oglašavanje putem programmatic sistema (Display, YouTube)

 Social community management i Social media marketing (FB, IG, TW, LN)

 Savjetovanje (strategy, monitoring, optimization, i dr.)

• Za potrebe naših partnera, a na principu sve na jednom mjestu, nudimo i dodatne usluge web developmenta, programiranja,

kreativni rad, dizajn, web dizajn i dr.



1. Web stranica (osnovni elementi, optimizacija…)

 Pitanja & odgovori

2. Social media (Facebook)

• Building your business page

• Sadržaj

• Komunikacija

• Plaćeno oglašavanje

• Napredne mogućnosti (pixel: remarketing, lookalike, analytics...)

 Pitanja & odgovori

3. YouTube potencijal (otvaranje kanala, video sadržaj, oglašavanje)

 Pitanja & odgovori

Šta ćete danas slušati?



What´s your website?



Modern marketing ecosystem

“A system, or a group of interconnected elements, formed by 
the interaction of a community of organisms with their 
environment.”



Modern marketing ecosystem



Modern marketing ecosystem

“90% of searchers haven’t made their mind up about a brand 
before starting their search.” 

Status Labs, 2018

(Source: https://www.hubspot.com/marketing-statistics)



Modern marketing ecosystem

• Outbound marketing

• Inbound marketing



Outbound marketing



Inbound marketing - Search Engine
Optimization



Inbound marketing 
Search Engine Optimization

• Inbound links from other websites (online press, bloggers, affiliates, 
etc.)

• On-site SEO in the form of custom content strategy, site performance, 
site architecture and other technical aspects of optimization 
performed at the website level

• Local search includes optimizing localized content, Google My 
Business and local citations



Inbound marketing
Social Media



Inbound marketing
Social Media

• Video and photo-based social media such as Instagram, YouTube and 
Vimeo

• Social channels such as Twitter, Pinterest, Facebook, Snapchat, etc



The Importance of a Balanced and Complete 
Ecosystem
• Not every channel is a fit or needed for everyone we work with

• It’s not an all-or-nothing approach

• By taking the approach that your website is the most important 
element in your marketing strategy and then building out a 
customized, balanced ecosystem that aligns the right enthusiasts with 
your brand, you’ll have much more success turning prospects into 
customers and customers into loyal fans.



Modern marketing ecosystem

Critical components that make up a balanced modern marketing 
ecosystem:

• Overall branding/identity

• Your website

• Search Engine Optimization (SEO)

• Social Media

• Outbound/Traditional marketing components



Why So Much Emphasis on Your Brand’s 
Website?

Buyers and enthusiasts “Google” before they 
shop.



Does my NGO need a website?

A web site is not needed:

• Partners that fund NGOs work without them having to go through an
application process

• Small and locally focused NGOs

A website is needed:

• Outside donors

• The opportunity to grow

• New donors

• Work with volunteers or other partners. 



USABILITY 101

• Learnability: How easy is it for users to accomplish basic tasks the first time 
they encounter the design?

• Efficiency: Once users have learned the design, how quickly can they 
perform tasks?

• Memorability: Do users remember the interface/brand/product? When 
users return to the design after a period of not using it, how easily can they 
reestablish proficiency?

• Errors: How many errors do users make, how severe are these errors, and 
how easily can they recover from the errors? Is the error acknowledged 
elegantly?

• Satisfaction: How pleasant is it to use the design? Are there pleasant 
surprises?



First impression

• Does your website look trustworthy? 

• Are all of the details you’re seeking accessible?

• Is the site easy to use and is this truly an indication of what doing 
business with this company will be like? 

Your website speaks volumes about your brand, for better or worse!



B2C and B2B websites

• THAT PLACE where you have a captive audience and the opportunity 
to communicate your brand, culture and maybe most importantly 
your story to enthusiasts. 

• Your prospects will make the decision to interact with your company 
further and take the next step in the marketing cycle to immediately 
purchase a product, opt-in to receive regular content or pick up the 
phone and call you.



“75% of users admit to making judgements about a 
company’s credibility based on their website’s design.”

Stanford Persuasive Technology Lab.



Before we start

• How much of my traffic is mobile and is your site accommodating that 
traffic accordingly?

• What are the specific goals I want to achieve from my website? 
Generate leads? Opt-in to receive more info? Direct website sale?

• How does our offline brand and culture get communicated through 
the website? Visually? Video? Content?

• What about search engines? SEO? Social media integration?

• Do we currently have a content strategy?

• Who is our perfect prospect or prospects?



Make Your NGO’s Website Effective

• A strong domain name

• Mobile-optimized

• Fast loading website

• Easy to navigate 

• Readability

• Search engine optimisation

• Clear brand identity

• A good online reputation

• Website security

• Social media integration



A mobile-optimized design

• 80% of internet users own a smartphone
• Users spend on average 69% of their media time on smartphones.
• Over 50% of smartphone users grab their smartphone immediately after 

waking up.
• 57% of users say they won’t recommend a business with a poorly-designed 

mobile site.
• 68% of companies have integrated mobile marketing into their overall 

marketing strategy.
• 58% of companies surveyed have a dedicated mobile marketing team.
• Mobile email opens have grown by 180% in the last three years.
• 52% of all website visits come from mobile devices





https://acumen.org/
http://www.brac.net

https://acumen.org/
http://www.brac.net/


Make things easy to find

Did you know that given 15 minutes to consume content, two-thirds of 
people would rather read something beautifully designed than 
something plain?

(Source: Adobe)

http://wwwimages.adobe.com/content/dam/Adobe/en/max/2015/pdfs/state-of-content-oct.pdf




Capture emails

• Clear call to action on your website for your newsletter sign-up



Have an email newsletter

• There are over 3.7 billion email users in the world currently, which 
means the projected number of users by 2021 is 4.1 billion. (Statista)

• It’s predicted that the United States will spend over 350 million dollars 
on email advertising in 2019. (Statista)

• Email’s average ROI is 28.5% compared to 7% for direct mail. (Chief 
Marketer)

• 59% of marketers say email is their biggest source of ROI. (Emma)
• Email marketing drives $44 for every $1 spent. (Campaign Monitor)
• 72% of people prefer to receive promotional content through email, 

compared to 17% who prefer social media. (MarketingSherpa)
• Email subscribers are 3 times more likely to share your content via social 

media than visitors from other sources. (QuickSprout)



Have an email newsletter

• Email is 40 times more effective at acquiring new customers 
than Facebook or Twitter. (McKinsey)

• An email campaign is 6 times more likely to result in a click-through 
than from a tweet. (Campaign Monitor)

• The average order value of an email is at 3 times higher than that of 
social media. (McKinsey)

• When asked to opt-in to receive updates from a company, only 10% 
elected to do so through Facebook, while 90% chose  receive email 
newsletters. (Nielsen Norman Group)





Make it fast

• 40% of people abandon a website that takes more than 3 seconds to 
load, and those who stay will obviously be annoyed.

• A slow loading website also lowers your search engine rankings in 
Google. 

https://tools.pingdom.com/

https://gtmetrix.com/

https://tools.pingdom.com/
https://gtmetrix.com/




Comply with the law

• The EU General Data Protection Regulation (GDPR) is the most 
important change in data privacy regulation in 20 years.

• Every website that can be visited by persons within the EU (aka every 
website on the internet) must comply with GDPR, even if your NGO is 
based elsewhere.

eugdpr.org

https://eugdpr.org/


Home Page

• Headline

• Sub-headline

• Clear Call To Action (CTA)

• Supporting Image

• Benefits

• Social Proof

• Navigation

• Content Offer

• Success Indicators







Have a great about page

• Make it very obvious what you do, within the first sentence. This is not the place for 
corporate jargon or indirect language, unless that’s what your target audience speaks.

• Write a compelling story. Nobody likes boring, you know why? Cause it’s boring. Write a 
compelling story. This can be your origin story or a few relevant, one-sentence case studies of 
people or organizations you’ve helped.

• Keep it short and sweet. Although a compelling story is great, your about page isn’t the place 
for a 20-page essay on how the NGO was born. You can link to multiple other pages, like a 
separate origin story page or testimonials, but try to keep your About page short and sweet.

• Include credentials. What has your NGO done so far? Who have you worked with? Who are 
the people behind it?

• Use text, maybe video. People want to read, and so do search engines. That’s why I don’t 
recommend only putting a video on your about page. Video can be used in addition to text, 
but there should always be some text accompanying a video (if you have one).





Contact Us Page

• Put the information they’re looking for above the fold -- an email 
address, phone number, contact form, map, mailing address, and so 
on. Of all four of these webpages, the Contact Us page implies the 
most detailed level of intent on the part of the user.

• Use CTAs that allow the user to contact you easily (since, 
presumably, that's why they came to your Contact Us page). Make the 
CTA really obvious, and engage them by gratifying their intent 
instantly, using CTA copy like ”Chat now!” “Email now!”.



Social Sharing and Integration

• Content-sharing by incorporating social media share buttons for the 
channels that resonate best with your audience. 

• Quick links such as Facebook, Twitter, LinkedIn, and Pinterest buttons 
allow prospects to share your content in an instant.

• Share buttons should be placed at the end of each piece and should 
be visible on every page. 

• Each of these links launches in a new tab



Double check everything

• Technical:

• Does it look good on mobile?

• Is the loading speed good?

• Are any of my links broken?

• If you’re using a theme, is there still demo text anywhere on the site?

• Are my fonts and colors consistent?

• Is every page optimized for mobile?

• Do all my contact forms and newsletter sign up forms work?



Double check everything

• Less technical:

• Is my message clear?

• Will random visitors understand what we do within the first 3 seconds of 
seeing the site?

• Am I getting the most out of my website traffic (am I capturing email 
addresses)?

• Is the flow and navigation of my website intuitive?

• Is it easy for people to contact me?

• Is it easy for people to find us on social media?

• Do I make it very clear how people can contribute?



SEO

Search Engine Optimisation (SEO) in 2019 is a technical, analytical and 
creative process to improve the visibility of a website in search engines. 
The primary function of SEO is to drive more unpaid useful traffic to a 
site that converts into sales.



What goes in SEO?

• Quality of traffic. You can attract all the visitors in the world, but if 
they're coming to your site because Google tells them you're a 
resource for Apple computers when really you're a farmer selling 
apples, that is not quality traffic. Instead you want to attract visitors 
who are genuinely interested in products that you offer.

• Quantity of traffic. Once you have the right people clicking through 
from those search engine results pages (SERPs), more traffic is better.

• Organic results. Ads make up a significant portion of many SERPs. 
Organic traffic is any traffic that you don't have to pay for.



Organic search traffic is specifically any 
unpaid traffic that comes from SERPs



Search engines

• Google

• Bing

• Yahoo

• ...

92.3% of search share goes to Google

http://gs.statcounter.com/search-engine-market-share

http://gs.statcounter.com/search-engine-market-share


Main types of SEO

• White Hat

• Black Hat

• Grey Hat





On-Page and Off-Page SEO

• On-page SEO focuses on your website and content. Its aim is to ensure 
search engines and searchers can easily find, use, and understand your 
content. On-page SEO primarily helps Google and visitors decide whether 
your content is relevant and potentially helpful. Examples include title tags, 
meta tags, meta descriptions, headings, paragraphs, images, URLs, and 
internal as well as outgoing links.

• Off-page SEO centers on external ranking signals like backlinks and online 
(unlinked) mentions of your business and/or website. Assuming your 
content is relevant to a search query, off-page SEO mostly helps Google 
decide where to position it in search results. Examples include an incoming 
hyperlink from an external website or an unlinked mention of your 
company or website on social media, a website forum, a question and 
answer site, an online directory, or any other external website.





SEO

“In most cases the SEO will need four months to a year to help your 
business first implement improvements and then see potential benefit.” 

Maile Ohye, Google 2017

https://www.hobo-web.co.uk/auditor/

https://www.hobo-web.co.uk/auditor/


SEO

“There aren’t any quick magical tricks that an SEO will provide so that 
your site ranks number one. It’s important to note that any SEO 
potential is only as high as the quality of your business or website so 
successful SEO helps your website put your best foot forward.”

Maile Ohye, Google 2017



Korisni linkovi

 https://www.thinkwithgoogle.com/feature/testmysite
 http://www.siteliner.com/
 https://search.google.com/test/mobile-friendly
 https://marketfinder.thinkwithgoogle.com/intl/en_cee/
 https://www.hobo-web.co.uk/auditor/

https://www.thinkwithgoogle.com/feature/testmysite
http://www.siteliner.com/
https://search.google.com/test/mobile-friendly
https://marketfinder.thinkwithgoogle.com/intl/en_cee/
https://www.hobo-web.co.uk/auditor/






VIŠE SURFAMO NA NETU NEGO ŠTO SPAVAMO



PODACI ZA 2018. GODINU. 

MOBITEL KORISTIMO 150x DNEVNO.



Google i Facebook o nama znaju......

SVE

ili skoro sve



Kako nas vidi Google…



„Researchers have found that, based on enough Facebook Likes, computers can judge your 

personality traits better than your friends, family and even your partner. Using a new algorithm, 

researchers have calculated the average number of Likes artificial intelligence (AI) needs to draw 

personality inferences about you as accurately as your partner or parents.“

https://www.cam.ac.uk/research/news/computers-using-digital-footprints-are-better-judges-of-personality-than-friends-and-family

Computers using digital footprints are better judges of 
personality than friends and family 

https://www.cam.ac.uk/research/news/computers-using-digital-footprints-are-better-judges-of-personality-than-friends-and-family


Bosna i Hercegovina

Uopšteno – brojke i trendovi



Domaćinstva
1.163.387

TV domaćinstva
98%

Smartphone
71%

Tablet
20%

Internet
75%

TV kablovski priključak
44%

Bosna i Hercegovina

* Source: Internation AGB Nielsen Arianna 2017; Brand Puls Bosnia and Herzegovina 2017



* http://www.media.ba/bs/magazin-mreze-i-web/internet-penetracija-u-bosni-i-hercegovini-tri-cetvrtine-gradana-koristi

http://www.media.ba/bs/magazin-mreze-i-web/internet-penetracija-u-bosni-i-hercegovini-tri-cetvrtine-gradana-koristi


Media reach trend

Source: Brand Puls 2016 vs 2017 All 15 – 64, Godišnji izvještaj regulatorne agencije za komunikacije za 2017. godinu
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 Internet raste kontinuirano



Razmišljati pametno - mobile

Source: IPSOS Brand Puls 2016 – 2017, TG All, Godišnji izvještaj regulatorne agencije za komunikacije za 2017. godinu
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 Pametni telefoni imaju najveći rast gledajući na način pristupanja internetu.

 Chat servisi imaju veliki porast u posljednjoj godini.

Type of device used



Digital media - ključne vijesti

 Digitalni mediji postaju sve popularniji u svakom smislu

 Društvene mreže i Google imaju najveći reach

 Facebook se vratio ka originalnoj ideji da spaja ljude sa ljudima

 Instagram – najbrže rastuća društvena platforma na teritoriji BIH

 Twitter, LinkedIn, i druge.



Social Media
• Facebook



Zašto Facebook?



 Jednostavna platforma za korištenje i namjenjena je svima. Nikako je ne potcjenjivati

 Zbog svoje jednostavnosti za korištenje i dostupnosti (app)

 Personalizirana je

 Mogućnost objavljivanja/dijeljenja fotki ili videa

 Komunikacija

 Pruža nam mogućnost da dođemo do osoba – jednostavno i brzo

 Besplatan je za korištenje

Kompanije koriste Facebook kao snažan marketing alat.



Zašto Facebook

 Putem Facebook stranice obezbjeđujete prisutnost na ovoj platformi

 Šteta bi bilo propustiti priliku doći do velikog broja ljudi na tako jednostavan i jeftin 

način

 Facebook je i multichannel platforma 

 Pruža sve na dohvat ruke (slike, videi, predefinisani uzorci itd)

 Mogućnost dosega do „prave“ publike

 Facebook većinom koriste odrasli

 78% osoba u SAD u dobi između 18-34 godine koristi Facebook da otkriju nove detalje u 

maloprodaji (moda, tehnika)



Kreiranje Facebook pagea



Osnovni elementi



Podešavanja



donacija

......

podizanje svijesti

regrutovanje volontera

Potencijalni ciljevi



Demografske karakteristike nisu bitne

• Želimo oglašavati ženama

• Dobne skupine 45-54

• Iz urbanih sredina

• Influencerke

• Dobrog izgleda



Demografske karakteristike nisu bitne

• Muškarac

• Između 50 i 70 godina života

• Odrastao u Engleskoj

• Oženjen (dvaput), ima djecu

• Imućan je i uspješan biznismen

• Voli provoditi praznike u Alpama

• Voli pse



 Budite uporni

 Kontinuirani rad

 Planiranje unaprijed (planovi)

 Interaktivni sadržaj (pitalice, polls, zagonetke, upitnici, pitanja za publiku...)

 Vizuelni identitet (slika, video)

 Dnevne aktivnosti

 Olakšati put potencijalnim donatorima (jasno naznačiti put)

 Unaprijed zakažite objave svog sadržaja

 Experimentišite

 Mjerite

Rješenje



Planiranje unaparijed



Planiranje unaprijed



Planiranje unaprijed



Objave poslova



Kreiranje forme

Za šta je dobro?



Slika/video – kreative – vizuelni identitet

 Koristite vertikalne formate (9:16 i 4:5)

 Izbjegavajte tekst na slikama/videima

 Tekstovi da budu kratki i jasni (avg. 1.7 seconds na mobitelu 2.5 seconds na desktopu). 

 Carousel – objava sa više fotografija (scroll)

 Kada se kreira oglas Facebook vam nudi mogućnost kreiranja besplatnih video efekata putem alata koji 

automatski animiraju vaš oglas. Možete direktno editovati boje, slike i fontove ako to i želite.

 Video da ima smisla bez zvuka

 Vizuelni identitet?

 Boja, kombinacije, logotip, slogan, pozicija....



Korisni linkovi

https://www.facebook.com/business?ref=m

https://www.facebook.com/business/m/mobile-studio?ref=fbb_inspiration

https://www.facebook.com/business/help?ref=fbb_ens

https://www.facebook.com/business/m/mobile-studio?ref=fbb_inspiration
https://www.facebook.com/business/m/mobile-studio?ref=fbb_inspiration
https://www.facebook.com/business/help?ref=fbb_ens


Business manager

Lakše upravljanje, više mogućnosti i uvida, saradnja....



Kreiranje oglasa
Campaign (kampanja)



Kreiranje oglasa
AdSet (Grupa oglasa)

Opcije

Opcije



Kreiranje oglasa
AdSet (Grupa oglasa)



Kreiranje oglasa
Ad (oglas)



Pisanje oglasa

PRIVLAČENJE PAŽNJE

CILJ/PONUDA

POZIV NA AKCIJU (call-to-action)
VJERUJETE LI U BUDUĆNOST

Da li ste nekada bili u situaciji da niste mogli uspostaviti kontakt sa osobom koja stoji nasuport vas?

Uključi se aktivno u program koji se zalaže za uvođenje znakovnog jezika u informativni program 

javnih servisa u Bosni i Hercegovini.

Pomoću jednostavnih vježbi nauči osnove komunikacije znakovnog jezika i druži se sa:

🙋♀️ Đurom

🙋♀️ Mirzom

Sada nauči znakovni jezik.... 

Saznajte na koji način se aktivno možete uključiti u program.
SAZNAJ VIŠE



Insights



Insights



Napredne mogućnosti - Facebook

Publike/Audiences

1

2

3



Napredne mogućnosti - Facebook

Facebook Pixel



Napredne mogućnosti - Facebook

Analytics





Influencer marketing

Influencer marketing model – veoma popularan u posljednje vrijeme. 

Korisnici društvenih mreža vole čuti mišljenje i preporuke stvarnih osoba.



Arhitektura (Ekosistem)

TEAM

Web site 

SEM GDN YouTube

Direct buys
(baners, video, 

PR)

YouTube
Owned 
channel

Nove osobe

Remarketing

Remarketing

Web sites
(portali)

BTL
activities

Influencer 
marketing / 
UGC / drugo



1. CHARITY: WATER *

If anyone has figured out how to engage social media audiences across multiple platforms, it is 

charity: water. Their mission is to bring clean and safe drinking water to developing countries. 

To compel support, they use their social media channels to tell the stories of the people and 

communities their mission serves. Furthermore, they thank their existing supporters and use 

social proof to get new supporters on board by showcasing those who fundraise for the 

organization by “donating” their birthday to raise money for the cause.

In 2015 on World Water Day, the organization used #748million across social channels to bring 

awareness to the number of people in the world without access to clean water. The single-day 

campaign took the digital offline as well. More than 20 Instameets were organized throughout 

the world to bring supporters together in person. Altogether, more than 30,000 people 

engaged in the campaign in just 24 hours.

Biggest Takeaway: Create urgency. Campaigns that last for a limited time period galvanize 

donors around a shared goal and deadline. To maximize the campaign’s timeframe, ensure you 

have a plan that not only includes social media, but also reaches your donors on other 

channels like email and your website.

* https://www.neoncrm.com/5-stellar-nonprofits-using-social-media/ 



2. THE HUMANE SOCIETY

The Humane Society of the United States (HSUS) was an early adopter of social media. They 

have an active following on Twitter and other social media platforms, but their bread and butter 

is Facebook. In 2013, nearly 5 percent of their donor funding came from this platform —

$200,000 in a year.

To put up numbers like these, HSUS employed two critical tactics. First, each person that 

comments on any of their platforms receives a personal response from the organization. 

Second, they include donation forms within custom Facebook tabs with lower donation 

amounts to encourage people to give what they can afford. These forms are also easily 

shareable so donors can tell their friends about their contribution and invite them to get 

involved too.

HSUS has also expertly utilized their Facebook cover photo, combining a compelling video clip 

with a simple call-to-action. Since it’s the first and biggest thing you see when visiting their page, 

it’s a great way to hook visitors through storytelling and encourage them to act.

Biggest Takeaway: Make action easy. On-page donation forms, active community managers, 

and clear calls-to-act reduce the steps supporters need to take to engage and thus, make it 

more likely that they will.







Google platforme



 Search network

Tekstualni oglasi

 Display network (GDN)

Slikovni oglasi (baneri), Responsive oglasi (baneri), Video oglasi, Rich media, Gmail oglasi, 

Remarketing

 YouTube (video)

Preroll, bumper

Google pozicioniranje i oglašavanje



Svakog dana se unosi od 3 do 5 milijardi pojmova u Google pretraživač. 

Osobe koje pretražuju upisuju 15% pojmova koji se prije nisu pojavljivali!

Google mijenja algoritam više od 2.400 puta godišnje. U prosjeku 11 puta svakog radnog dana!

Google Search



YouTube mreža

 Budite viđeni tamo gdje svi gledaju.

Sa TrueView oglasima, dosegnite do potencijalnih kupaca u momentu kada gledaju ili traže svoj omiljeni sadržaj na 

YouTube – i najbolje od svega, platite samo onda kada neko pokaže interes za vaš video oglas.

U posljednje dvije godine broj malih i srednjih preduzeća koja se oglašavaju na YouTube se udvostručio.

1,5 milijardi ljudi svakog dana posjećuju YouTube platformu.

Kreirate svoj YouTube kanal i promovišite sadržaj.

Open new YouTube channel - https://support.google.com/youtube/answer/1646861?hl=en

https://support.google.com/youtube/answer/1646861?hl=en


YouTube mreža



YouTube mreža



HVALA NA PAŽNJI!

O.D. "FOR FIVE dma"

Behdžeta Mutevelića 2A

71000 Sarajevo, Bosna i Hercegovina

IDB: 4302989690001

marketing@forfive.ba

00387 (0)61 245 495

mailto:marketing@forfive.ba

